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Which social platform? 
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Facebook	
  

Twi2er	
  

Instagram	
  

Vine	
  

Monthly	
  ac+ve	
  users	
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Source:	
  Social	
  Media	
  Official	
  StaCsCcs	
  



The social networking world is increasingly mobile 

1.25	
  billion	
  	
  
monthly	
  mobile	
  acCve	
  users	
  
(86%	
  of	
  all	
  users)	
  	
  
Source:	
  Facebook	
  

241	
  million	
  	
  
monthly	
  mobile	
  acCve	
  users	
  

(80%	
  of	
  all	
  users)	
  
Source:	
  Twi2er	
  





What do you think? 



Facebook’s Edgerank 

Affinity	
  

Weight	
  

Time	
  
Decay	
  

Facebook’s 
Edgerank looks 
at three 
aspects of your 
page and 
content: 



Affinity	
  is	
  about	
  how	
  much	
  interacCon	
  there	
  is	
  
between	
  a	
  page	
  and	
  its	
  follower/you.	
  

Share,	
  Like/Comment,	
  Click	
  
	
  	
  

Facebook’s Edgerank: Affinity 



Facebook’s Edgerank: Affinity 



Facebook’s Edgerank: Affinity 



Edge	
  Weight	
  is	
  the	
  formula	
  that	
  decides	
  what	
  
content	
  is	
  seen.	
  	
  
	
  
	
  

Facebook’s Edgerank: Edge Weight 



Facebook’s Edgerank: Edge Weight 



Facebook’s Edgerank: Edge Weight 



Edge Weight: pushing for videos 



Edge Weight: pushing for videos 



Edge Weight: pushing for videos 



Native video 



How to share videos 



How to share links 

Old	
  best	
  pracCce:	
  link	
  +	
  image 	
  	
  	
  	
  	
  	
  	
  Now:	
  just	
  link	
  +	
  preview	
  



dimensions 



Facebook’s Edgerank: Time Decay 

Time	
  decay	
  means	
  a	
  new	
  post	
  has	
  a	
  higher	
  
rank	
  than	
  an	
  old	
  post.	
  
	
  
Therefore	
  post	
  when	
  most	
  of	
  your	
  fans	
  are	
  
online.	
  

	
  	
  



What do users get to see? 

Pages	
  are	
  experiencing	
  Post	
  LifeCmes	
  of	
  	
  around	
  3	
  hours	
  



Post at a time appropriate to the audience 

Use	
  analyCcs	
  to	
  understand	
  your	
  fan	
  base,	
  schedule	
  posts	
  for	
  when	
  
they	
  are	
  online,	
  and	
  feed	
  updates	
  through	
  regularly	
  

	
  



Targeting the timelines 

•  LocaCon	
  
•  Gender	
  
•  RelaConship	
  

Status	
  
•  EducaCon	
  
•  Interested	
  In	
  
•  Age	
  



New targeting: interests and end date 



Targeting content 



Mentioned In 



How to encourage engagement 
on Facebook 



Encourage fans to tag photos and comment on them 



Engagement: Get your audience involved 
Include	
  your	
  call	
  to	
  acCon	
  early	
  
and	
  make	
  it	
  clear	
  
Use	
  Hashtags	
  



NEW FEATURES 



TRending 



Graph Search 



Graph Search 



Graph Search 



Like-baiting 



Promotional posts reduction 



Facebook audio recognition 



TWitter 



What’s the difference between Facebook and Twitter? 



You see everything on 
twitter right? 



Who sees this? 



Me	
  

My	
  
mom	
  

My	
  
brother	
  

My	
  Cat	
  

Twitter family 

My	
  Dog	
  



Who sees this? 



Who sees this? 

By	
  puang	
  another	
  person’s	
  username	
  at	
  
the	
  start	
  of	
  a	
  statement,	
  it	
  limits	
  who	
  
sees	
  it	
  
	
  
	
  



Who sees this? 



	
  If	
  a	
  username	
  is	
  not	
  at	
  the	
  start	
  of	
  a	
  
statement,	
  everyone	
  that	
  follows	
  
@mybrother	
  can	
  see	
  it	
  
	
  

Who sees this? 



	
  If	
  a	
  username	
  is	
  not	
  at	
  the	
  start	
  of	
  a	
  
statement,	
  everyone	
  that	
  follows	
  
@mybrother	
  can	
  see	
  it	
  
	
  
	
  

Who sees this? 



Who sees this? 



Who sees this? 

Only	
  the	
  first	
  user	
  menConed	
  at	
  the	
  
beginning	
  and	
  my	
  username	
  control	
  
who	
  sees	
  this	
  tweet,	
  any	
  users	
  
menConed	
  aeer,	
  even	
  directly	
  aeer,	
  
does	
  not	
  affect	
  this	
  
	
  
	
  



to filter or not to filter 



Content that works 



Keeping it real 



Visual jokes work in all languages 



Serendipity 



Being topical - #RoyalBaby 



Joining a conversation 



Live tweeting examples -Eurovision 



DM - Enrique Iglesias & Pitbull 



HASHTAGS 



Hashtag #training 



Three main ways hashtags are used 
•  A	
  word	
  that	
  a	
  brand	
  or	
  cause	
  is	
  trying	
  to	
  
generate	
  as	
  a	
  hashtag	
  (only	
  works	
  for	
  big	
  
accounts)	
  



Three main ways hashtags are used 

•  An	
  exisCng	
  word	
  /	
  trend	
  being	
  used	
  by	
  the	
  public	
  
–	
  allowing	
  you	
  plug	
  into	
  exisCng	
  conversaCon	
  



Three main ways hashtags are used 
	
  
•  To	
  add/	
  commentary	
  /	
  humour	
  /	
  
recontextualise	
  something	
  –	
  e.g.	
  #JustSaying	
  	
  



Hashtag campaigns can backfire 



Hashtag campaigns can backfire 



TWITTER Q&A 



Nick cave twitter q&a 



One Direction 



Search 



James blunt masters twitter  



James Blunt is using search 



Content Technicalities 



Frequency and lifetime 



Use images 

Source:	
  Fast	
  Company	
  Nov	
  13	
  



Photos and tagging 



Twitter Cards 
Lead	
  GeneraCon	
  Card	
   Website	
  Card	
  



Twitter Cards 

Basic	
  App	
  Card	
   Image	
  App	
  Card	
  



Twitter Cards - advanced 



Audio Card 



NEW FEATURES 



Group messaging 



Native video 



Any questions? 

Claire Mas 

Head of digital training 

claire@musically.com 

@MasMusicMadness / @musically 


